COMMUNITY RELATIONS APPLICATION 

COMCAST WASHINGTON

The following is a guide to help you prepare to fill out our online application. The online application does not have all questions appear at once. For example, if you have received sponsorship from Comcast in the past but not sent us a summary about the effects of the sponsorship, the form will not let you proceed to fill out a new application. 

So you can use this sheet to gather information and be ready to fill in the online application.

Here is some general information:

While Comcast is the largest cable operator in the U.S., we do our best to operate as a local company within the communities we serve. We make every effort to select community outreach efforts that will make a significant impact to each of our communities and bring the Comcast sense of family to our customers.

If you are interested in seeing the names of some groups we support, visit

http://comcastwashington.mediaroom.com/index.php?s=41   

GUIDELINES/QUALIFICATIONS FOR SPONSORSHIPS

Organizations requesting support from Comcast must be tax-exempt as designated in Section 501c(3) of the IRS and does not discriminate based on race, national origin, gender, age, disability, religious beliefs or income levels.  

Any event or sponsorship supported by Comcast MUST be within a community served by Comcast and should generally reflect one of Comcast's focus areas. Those focus areas include 

* Education

* Literacy

* Youth programs, especially after-school programs

* Youth and technology

* The situation commonly known as the 'digital divide'

* Diversity

* Community-building

We generally focus on long-term relationships with a limited number of partners, in order to make a very real difference in an organization and a community. We do not have the resources to participate in a 'logo soup, and prefer to sponsor and receive recognition for a particular aspect of an activity or cause.

We will do our best to help you, but cannot make guarantees. Many people and organizations look to Comcast for financial support for their organization or program. We have about 3,000 employees and 1.2 million customers, many of whom know multiple groups that are very deserving. Comcast cannot possibly support every group, event, or program that requests it, and we apologize if we are not able to help you directly at this time.

Thank you for filling out our online request form; even if we are not able to assist you at this time, we will compile information like this and look for new ways to help groups. In some cases, we may refer your request to our marketing department. If you think your program offers sales potential and/or might be best suited for our marketing department, please let me know.

Because of the large numbers of applications received, we may not have time to ask for missing information from applicants. Please review your application to make sure it is complete.

There are many factors that Comcast looks at when considering whether or not to sponsor or participate in an event.  Some of the more important factors include:

* Benefit to the community

* Size and type of audience

* Does the request address one of Comcast's key areas of focus or a critical community need?

* Significance and impact of the organization in the local community

* The history, stability and reputation of the beneficiary organization

* Are there marketing and/or promotional opportunities available to Comcast?

In all but exceptional circumstances, Comcast will donate only a maximum of once per year to a given organization.

The following are examples of events/sponsorships Comcast will consider supporting:

* School/Education Foundation programs

* Ethnic parades/festivals

* Literacy Programs

* After School Programs

* Special Events that build or educate the community

Comcast does NOT provide support to the following:

> Individual schools (public or private) except through established foundations

> Religious or sectarian organizations (except where they represent non-denominational community and social support services)

> Courtesy or goodwill advertising in publications

> Service clubs or fraternal organizations that serve a limited constituency

> Individual Little League teams or other youth athletic teams (though we may support the organization as a whole)

> Religious causes

> Political parties, candidates or issues

> Trips or tours

> Requests from individuals (i.e., baby's beauty pageant, cheerleader camp, class trips)

> Organizations or projects based in a community Comcast does not serve

TIMING

Requests should arrive by March 30, July 30 or November 30 of a year to receive first consideration within a given period. That said, you should expect to receive an answer within 45 days after you apply. If you need an answer before then, please apply for support for your activity in the following year. Please be aware that we may have to roll your request into our tentative budget for the following year, in which case you would be notified. If you have not received an answer within 45 days following your request, please accept our apologies and feel very free to remind us of your request.

ADDITIONAL INFORMATION ABOUT PUBLIC SERVICE ANNOUNCEMENTS

Comcast may air public service announcements (PSAs) for any non-profit organization during many of the cable networks we carry, ranging from CNN to MTV. Please be sure to state in your application that this is what you are seeking. 

The following are not eligible for PSA airtime:

* Any group/organization that plans to purchase advertising with any other local media outlet (radio, television, billboards or print). Please state in your application that you will not be buying such advertising.

* Lotteries

* Bingos

* Religious causes or events

* Political candidates

* For-profit organizations

Our logo would be included in the spot to indicate sponsorship. In your request, please tell us how this donation of air time would help you, and others. If you are interested in this, would you be able to do any post-production of your spot or would you look to us for that assistance? 

REQUEST FOR EVENT PARTICIPATION/OR SPONSORSHIP

In the case of a request to sponsor an event, please make sure we know:

* Description of organization, including its history, mission, goals, objectives and services provided

* A proposal summary outlining the organization's specific request for support and a description of how the support will be used - including targeted recipients. Please tell us how your charitable work benefits the community and who benefits.

* Event or subject description

* This may include a proposal summary outlining the organization's specific request for support and a description of how the support will be used:

> If it is a financial donation, state the dollar amount requested and for what purpose. Please be as specific as possible.

> If it is a media sponsorship, state the amount of airtime requested along with the desired air dates and for what purpose. Please be as specific as possible.

> If it is an event sponsorship, will Comcast be the exclusive media sponsor; and whatever the nature of the event, what kind of marketing opportunities and benefits will Comcast receive (banners, booths, tickets for employees)? 

* Location, Date(s) and Time(s) of event, if relevant

* If you are requesting to have a public service announcement air on cable channels, you MUST state the preferred dates the spot should air, and/or the last appropriate date it could air. An example of a specific request is 'From May 15 to no later than June 15.' Please do not submit this request with anything less precise.

* Event or Project History

* Estimated attendance or number of people affected

* Name, phone and email for contact person

* A current list of the organization's board of directors and their affiliations

* The names of two to five Comcast employees who can speak to the services your group provides, or what you do. (this information is extremely helpful, but also optional)

* How participation will promote awareness of Comcast within different segments of the community (examples of segments of the community that you might refer to are general public, members of particular groups such as residents of a given area, businesspeople or elected officials, etc)

* Verification of the organization's 501c(3) status, though the tax ID number will be sufficient. Please do not apply even if you have a letter saying that the group is something like a 501c3.

Comcast reserves the right to request a copy of the organization's budget for the current fiscal year and/or a copy of the project-specific budget. Feel free to include that in the initial application if it helps us understand your situation.

THE ONLINE FORM

Here are some specific questions to prepare for:

- Please tell us how your charitable work benefits the community and who benefits.

- Please list specifics of what Comcast has done for you in the past (if we have done a lot, feel free to provide an abbreviated version)

- What are you asking for, and why? Please be as specific as possible.

- Our most common method of assistance is an in-kind contribution of publicity, such as airing a 30-second spot several times a day or week on a variety of cable channels. Our logo would be included to indicate sponsorship. Would this air time help you? How?

- What are the specific dates that you would want the Public Service Announcement to air? What would be the very last day that the announcement should run?

- Please list the names of between two and five Comcast employees who volunteer with or are otherwise involved with your group outside a sponsorship capacity. Do not list the person you contacted to ask about sponsorship unless that person has volunteered with or is otherwise involved with the group.

-  In terms of recognition, how will Comcast be distinguished from other sponsors?

- How will the sponsorship build awareness of Comcast among the general public?

- How will the sponsorship help build awareness of Comcast among different sections of the community that you would care to list? (for example, particular club members, elected officials, other groups of involved citizens?)

If you will acknowledge sponsors with use of a logo, will there by more than three sponsors listed? Yes/No

Would your web site have a link to our Comcast community relations Web site? Yes/No

|if yes, what is the exact date by which we could expect you to link to our web site?

Will this sponsorship result in a video that we could put on our Web site or showcase via YouTube or another such service? Yes/No

Would the video be produced by participants in whatever we would sponsor? Yes/No

What is the exact date by which we could expect to receive the web-ready video or be able to embed it from YouTube or another such service? 

If participants have already produced video that is available online, please provide the URL in the essay box below.

Optional: Please list your board members and their affiliations (again, that's optional)

Is there anything else you would like to add?

HOW TO SUBMIT REQUESTS

To request support from Comcast, please submit a proposal to one of the two people below. We prefer emailed submissions but accept mailed submissions. If you mail a submission, please be sure to explain why you are not using our preferred method of application.

We do, however, delight in receiving reports of past sponsorship activity with copies of materials. Again, please mail those to one of the following two people:

If you are in Seattle, Bellevue, north King County, Whatcom, Skagit and Snohomish counties:

Steve Kipp

Comcast 

15815 25th Ave W

Lynnwood, WA 98087

Steve_Kipp@cable.comcast.com

(425) 741-5757

If you are in Grays Harbor, south and east King, Kitsap, Pierce, Spokane and Thurston counties:

Walter Neary

Comcast

410 Valley Ave NW, Suite 9

Puyallup, WA 98371

Walter_Neary@cable.comcast.com

(253) 864-4660

RENEWALS OR ADDITIONAL GRANTS

Organizations that wish to apply for additional or another year of funding should also prepare a letter or report that lists:

* How the project turned out vs. what was predicted

* How many people were served, and who was served

* How Comcast was recognized, with at least one physical example included in the packet of uses of the Comcast name or logo

